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MEET THE ARTIST

Personal Biography 
Hello, My name is Kristy Karan. I’m born 
and raised in California. My hobbies include 
hiking and traveling. I abbsolutly love 
traveling and seeing how nature is so unique 
and beautiful in every part of the world.  
I have visited 10 countries internationally and 
wish to visit 40 more in my life time. I enjoy 
spending time with my family visiting new 
places and making memories.

Artist Statement
I am showcasing a range of creative works 
in Graphic Design, Studio Art, Henna Art, 
and Painting. With a passion for visual 
storytelling, I believes that every project is 
an opportunity to create something beautiful 
and meaningful.

Artist Biography
I am showcasing a range of creative works 
in Graphic Design, Studio Art, Henna Art, 
and Painting. With a passion for visual 
storytelling, I believes that every project is 
an opportunity to create something beautiful 
and meaningful.
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INFLUENTIAL 
PEOPLE

NEETA SHARMA
Neeta Sharma is an artist I look up to and 
find her as my influencer in henna art.  
I am very fortunate to work very closely with 
her and over the years we have developed 
great friendship. Through her experience of 
henna art, she has taught me the skills of 
understanding how to properly conduct  
a successful henna business and professional 
artist whom people can trust.

LEONARDO DA VINCI
Leonardo di ser Piero da Vinci was an Italian 
polymath of the High Renaissance who was 
active as a painter, craftsman, engineer, 
scientist, theorist, sculptor, and architect.  
I admire the multiple areas of expertise he 
has to offer.
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SANTA CRUZ BEACH 
BOARD WALK
Brand Idenity

In order to enhance the identity of Beach 
Boardwalk, we took the existing brand 
and recreated it to give it a fresh and 
unique look. By redesigning the logo, 
color scheme, and overall visual elements, 
we aimed to create a brand identity that 
truly represents the fun and excitement 
of the boardwalk experience. Our goal 
was to make sure that every aspect of 
the brand reflects the lively and vibrant 
atmosphere of the beachfront destination. 
Through careful planning and creative 
execution, we successfully established  
a new brand identity that resonates with 
both locals and tourists alike.
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AVA
Fun Park Food

SODA

- 15 year old teenager who is enjoying   
   life has to offer her

-  Spend her week days hanging out with   
   her girlfriends after school

-  She lives local to Santa Cruz

-  Is a straight A+ student

-  She is the oldest of three siblings and 
   sometimes ends up having to baby-sit  
   them when the parents are busy. She 
   enjoys watching her siblings

AVA
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Fun Park Food

SODA

- 15 year old teenager who is enjoying   
   life has to offer her

-  Spend her week days hanging out with   
   her girlfriends after school

-  She lives local to Santa Cruz

-  Is a straight A+ student

-  She is the oldest of three siblings and 
   sometimes ends up having to baby-sit  
   them when the parents are busy. She 
   enjoys watching her siblings

AVA

MARLO
Fun Park Food

DEEP FRIED OREO

- 21 years old

- She loves to try out new foods

- Constantly looking our for a few and fun 
  adventure.

- She works as a sales manager

- She loves to hangout with her best-
   friends. 

- She likes to have a good time 
  and surround her self with positive people

MARLO

MICHAEL
Fun Park Food

PRETZEL

- 43 years old

- He works as an enginer for Intel

- He is a bacholor and still as not found teh 
  right one for him

- He travels very little and avoids large 
  crowds as much as possible

- He enjoys watching movies

- He has a small group of friends that he 
  hangs out with 

MICHAEL

BENJAMIN
Fun Park Food

POPCORN

- 10 years old

- He has a twin sister and they do every-
thing together.

- He like to visit the Zoo and his favorite 
  animal is lions

- He wants to grow up to be an astronaut

- He can tell to all about the solar system 
  thanks to kids youtube

- His favorite color is green and yellow

BENJAMIN

EVIE
Fun Park Food

LEMONADE

- 55 years old

- She a grandmother of 7 who loves to knit 
  and play with her grand kids

- Currently her main job is to watch her 
  grandkids

- She bakes amazing pies

- She can speek over 5 languages

- In her earlier years she used to travel the 
  world as a free lance journalist.

EVIE

FREDERICO
Fun Park Food

CHURRO

- 77 year old Veteran who loves spend time  
  with his wife

- He is a Senior Advisor now at the local  
  Community Center. 

- Retired for 5 years now

- His past time hobbies are to carve wod-
den flutes and sell them to local vendors

- He lives in a small Town outside of Carsen   
  City, Nevada with his wife, two dogs and 
  three cats
   

FREDERICO

PHONG
Fun Park Food

CORN DOG

- 32 years old

- He calls a good weekend hanging out 
  with the boys.

- He is married and has 3 girls. 

- He works as an over night manager at 
  Amazon’s warehouse

- He loves to BBQ

- He like to stay inshape by going to the 
  gym at least 4 days a week

PHONG
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Target Audience
 
Our target audience is from ages 1-100. From Family 
Events to Concerts. Everyone is welcome to enjoy some 
fun in the sun here!. Target Audience here was expressed 
and described as food Items you can find.



KRISTY KARAN  |  SENIOR PORTFOLIO

7

Color Theme
 
The original logo had too many colors. I narrowed it 
down to a blue pallet with a yellow accent color to 
compliment the color theme. Blues represent the ocean 
and yellow represents the sun at the boardwalk.

RGB: 0 | 67 | 212
CMYK: 89% | 76% | 0% | 0%

WEB: #0043D4

RGB: 63 | 129 | 255
CMYK: 72% | 51% | 0% | 0%

WEB: #3F81FF

RGB: 63 | 193 | 255
CMYK: 58% | 7% | 0% | 0%

WEB: #3FC1FF

RGB: 255 | 203 | 21
CMYK: 0% | 20% | 97% | 0%

WEB: #FFCB15
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Symbols
 
The logo was carefully designed to represent 
the values and characteristics that you can 
find at the Boardwalk. The color that are found 
in the logo are used as well through out the 
marketing materials for Boeach Board Walk.
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BEACH BOARD WALK
Brand Idenity Full Book Spread
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04
WORDS OF LOVE
ON POSTPARTUM 
DEPRESSION
Do Good For Good Design Reaserch 
Based Design & NCUR

The “Do Good for Good” design project focuses 
on research & creating a design element 
related to an important issue. I decided to 
work on postpartum depression for my project. 
I submitted an abstract, which was reviewed 
and accepted for presentation at NCUR. This 
opportunity allows me to raise awareness and 
advocate for those affected by postpartum 
depression through my design work.
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Target Audience
 
With a topic that targets mental health, the target 
audience here is the mother, child, and immediate 
family members living within the same household as 
the mother and baby. Additionally The practitioners 
who are responsible for the mother and babies health 
and care are also the target audience here.
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Color Theme
 
Color scheme plays a crucial role in how the message is 
portrayed. I wanted to have a modern feel and yet keep 
in mind the tones of colors that feeling like a new born 
baby, however still keeping gender neutral in mind.

RGB: 124 | 143 | 161
CMYK: 55% | 37% | 28% | 1%

WEB: #7c8fa1

RGB: 153 | 173 | 87
CMYK: 44% | 19% | 83% | 1%

WEB: #99ad57

RGB: 255 | 217 | 79
CMYK: 1% | 13% | 80% | 0%

WEB: #ffd94f
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Symbols
 
Characters were drawn that tell the story of the bond 
of a mother and a child. Mother is purposely different 
colors to portray her moods through pregnancy. Baby 
elephant and the remaining animals are purposely 
neutral colors to show that they are remaining in  
a constant state of mind through the process.
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WORDS OF LOVE ON 
POSTPARTUM DEPRESSION
ABSTRACT SUBMISSION TO NCUR

I recently submitted an abstract for a conference 
called NCUR on the topic of postpartum depres-
sion, and I was thrilled to that my submission was 
accepted. This acceptance motivates me to continue 
my work in raising awareness and understanding of 
postpartum depression. I am grateful for this chance 
to contribute to the conversation surrounding men-
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WORDS OF LOVE ON 
POSTPARTUM DEPRESSION
Interview Questions for Doctors

I made trips to the Gill OBGYN office in Lodi, 
Ca and spoke with Doctor Karen Sawyer MD. She 
shared this information with her office colleges; 
however I never heard a response back. I think 
Spoke with Dr. Singha in Fresno, Ca and she then 
referred me to Dr. Maya who responded to these 
questions. Her response was crucial and very help-
ful in my creating the material I needed to create 
my journal pages.
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WORDS OF LOVE ON 
POSTPARTUM DEPRESSION
Interview Questions for Families

These questions I asked families and friend of my 
own to fill this out. This way I can get a first hand 
understanding of the issues and concerns that 
families may have in direct contact to someone who 
may be pregnant. Understanding how to promote 
mental health and awareness starts at home because 
this is where the mother and baby spend most of 
their time.
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WORDS OF LOVE ON 
POSTPARTUM DEPRESSION
Story Telling—Mind Mapping

Yellow—Associated feeling of anxiety 

Blue—Associated feeling of feeling like you have the 
blues (sadness) 

Green—Associated with growth and renewal, 
promoting optimism, hopefulness, and balance. 

Pink—Associated with love, nurture and 
compassion. It evokes feelings of comfort, warmth 
and hope.
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WORDS OF LOVE ON 
POSTPARTUM DEPRESSION
Full Presentaion
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WORDS OF LOVE ON 
POSTPARTUM DEPRESSION
Full Presentaion Continued
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WORDS OF LOVE ON 
POSTPARTUM DEPRESSION
Full Presentaion Continued
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05
CLOUDY SKY TRAVELS
Identity Package

Establishing a brand identity is crucial for  
a small business start-up like Cloudy Sky 
Travels which specializes in hot air balloon 
rides for families and couples. The company 
aims to create a strong and recognizable 
image that conveys excitement and adventure 
to its customers. By developing a unique 
logo, color scheme, and website, Cloudy 
Sky Travels can stand out in the competitive 
market and attract potential customers to 
create memorable memories for a life time.
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Target Audience
 
Understanding your target audience is key when 
developing a brand identity. Our audience is from 
ages 1-100, from Families to Couples. Everyone can 
enjoy a hot air balloon ride.
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Color Theme
 
Brand identity color scheme plays a crucial role in how 
a company is recognized. Cool Blues to represent the 
sky and warm yellows to bring in the warms of good 
memories and fun times.

RGB: 10 | 97 | 145
CMYK: 94% | 61% | 21% | 4%

WEB: #0a6191

RGB: 247 | 191 | 43
CMYK: 3% | 25% | 94% | 1%

WEB: #f7bf2b

RGB: 110 | 194 | 191
CMYK: 55% | 3% | 28% | 0%

WEB: #6ec2bf

RGB: 102 | 74 | 26
CMYK: 45% | 60% | 100% | 41%

WEB: #66a1a

RGB: 3 | 0 | 3
CMYK: 74% | 69% | 65% | 89%

WEB: #030003

RGB: 186 | 131 | 109
CMYK: 26% | 51% | 57% | 4%

WEB: #ba836d

27



KRISTY KARAN  |  SENIOR PORTFOLIO

Symbols
 
Characters were drawn that tell the story of the bond 
of a mother and a child. Mother is purposely different 
colors to portray her moods through pregnancy. Baby 
elephant and the remaining animals are purposely 
neutral colors. to show that they are remaining in a 
constant state of mind through the process.
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CLOUDY SKY TRAVELS 
Identifty Package

Business Card Front Side
Front of the card you can find the contact information

Business Card Back Side
Back side of the card hold the logo for the company

Website
In the website you can find all information needed to book your hot air 
balloon ride, make payment, testimonials, videos of what to expect, ect. 

1/4 Sheet Flier & Envelope 
These can be used as reminders for your up coming appointment with booking details. 
If this is a gift to a special someone, these can be used as a certificate. 29
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CLOUDY SKY TRAVELS 
Identifty Package

Post Card  
This is front view of the post card. You can see the graphic elements that 
were created for Cloudy Sky Travels to represent the companies vision. 

Post Card 
Back side of the post card is where the clients can write and post via 
postal mail.  

Business Letter Head 
Letter head hold all information on the left side of the letter so that you 
can type the required information on the left side. 
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