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MEET THE ARTIST

Personal Biography

Hello, My name is Kristy Karan. I'm born

and raised in California. My hobbies include
hiking and traveling. | abbsolutly love
traveling and seeing how nature is so unique
and beautiful in every part of the world.

| have visited 10 countries internationally and
wish to visit 40 more in my life time. | enjoy
spending time with my family visiting new
places and making memories.

Artist Statement

| am showcasing a range of creative works
in Graphic Design, Studio Art, Henna Art,
and Painting. With a passion for visual
storytelling, | believes that every project is
an opportunity to create something beautiful
and meaningful.

Artist Biography

| am showcasing a range of creative works
in Graphic Design, Studio Art, Henna Art,
and Painting. With a passion for visual
storytelling, | believes that every project is
an opportunity to create something beautiful
and meaningful.
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INFLUENTIAL
PEOPLE

NEETA SHARMA

Neeta Sharma is an artist | look up to and
find her as my influencer in henna art.

| am very fortunate to work very closely with
her and over the years we have developed
great friendship. Through her experience of
henna art, she has taught me the skills of
understanding how to properly conduct

a successful henna business and professional
artist whom people can trust.

LEONARDO DA VINCI

Leonardo di ser Piero da Vinci was an ltalian
polymath of the High Renaissance who was
active as a painter, craftsman, engineer,
scientist, theorist, sculptor, and architect.

| admire the multiple areas of expertise he
has to offer.
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SANTA CRUZ BEACH

BOARD WALK
Brand Idenity

In order to enhance the identity of Beach
Boardwalk, we took the existing brand
and recreated it to give it a fresh and
unique look. By redesigning the logo,
color scheme, and overall visual elements,
we aimed to create a brand identity that
truly represents the fun and excitement

of the boardwalk experience. Our goal
was to make sure that every aspect of
the brand reflects the lively and vibrant
atmosphere of the beachfront destination.
Through careful planning and creative
execution, we successfully established

a new brand identity that resonates with
both locals and tourists alike.
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Target Audience

Our target audience is from ages 1-100. From Family

Events to Concerts. Everyone is welcome to enjoy some
fun in the sun herel. Target Audience here was expressed
and described as food Items you can find.
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Color Theme

The original logo had too many colors. | narrowed it

down to a blue pallet with a yellow accent color to
compliment the color theme. Blues represent the ocean
and yellow represents the sun at the boardwalk.
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I
BOARDWALK

Symbols

The logo was carefully designed to represent
the values and characteristics that you can
find at the Boardwalk. The color that are found
in the logo are used as well through out the
marketing materials for Boeach Board Walk.
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WORDS OF LOVE
ON POSTPARTUM

DEPRESSION
Do Good For Good Design Reaserch

Based Design & NCUR

The “Do Good for Good” design project focuses
on research & creating a design element
related to an important issue. | decided to

work on postpartum depression for my project.

| submitted an abstract, which was reviewed
and accepted for presentation at NCUR. This
opportunity allows me to raise awareness and
advocate for those affected by postpartum
depression through my design work.

14



Target Audience

With a topic that targets mental health, the target
audience here is the mother, child, and immediate
family members living within the same household as
the mother and baby. Additionally The practitioners
who are responsible for the mother and babies health
and care are also the target audience here.

15
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Color Theme

Color scheme plays a crucial role in how the message is

portrayed. | wanted to have a modern feel and yet keep
in mind the tones of colors that feeling like a new born
baby, however still keeping gender neutral in mind.
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Symbols

Characters were drawn that tell the story of the bond
of a mother and a child. Mother is purposely different
colors to portray her moods through pregnancy. Baby
elephant and the remaining animals are purposely
neutral colors to show that they are remaining in

a constant state of mind through the process.
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WORDS OF LOVE ON

POSTPARTUM DEPRESSION
ABSTRACT SUBMISSION TO NCUR

I recently submitted an abstract for a conference
called NCUR on the topic of postpartum depres-
sion, and I was thrilled to that my submission was
accepted. This acceptance motivates me to continue
my work in raising awareness and understanding of
postpartum depression. I am grateful for this chance

to contribute to the conversation surrounding men-

KRISTY KARAN | SENIOR PORTFOLIO

Words of Love on Postpartum Depression
Krigty Waran, k koo 1o pacilic edy, Califormia — University of the Pacific,
A, Media, Performance and Design, College of the Pacific, BFA Graphic Design

Pastpartum Depression (FPD) ks a condition that affects a significant number of mothers
following childbirth, The imtention is to address preventative measures with a design campaign
during prenatal doctor vigits which can potentially mitigate the rigk factors azsociated with PPD,

Providing guidkance on preventions that are linked to PPD can adequately educate expecting
mathers. A guide book will be created entitled "Words of Love,” which is proposed to help aid in
these prevention methods, along with positive quate stickers and a wall mural in the hospital
setting. The guide book would be distributed to mothers during hospital stays or prenatal care
wisits, It will encompass infermation on PPD and betters that family members can write In to ghee
1o the expecting mothers, The purpose of these letbers are to foster emotional conmection and
suppart for mothers experiencing PID.

Imterviews with OBGYNS were conducted to have an understanding of how to create o pogitive
impact for mathers affected by PPD., Additionally, the perspectives of family members play an
active role in supporting mothers after childbirth are seen crecial, The involvement of family
members living with the mother is panticulary relevant to this case study. Driving motivation
behind this effort ks to promote the emotional well-being of mothers, thereby allowing them to
rakse resilient chibdren for future generations.

To finance and fBcilitate the project, seeking support from organlizations. Invelvement would
help secure funding for this propect and abd in Geilitating wider availability of resources in
haspitals for mathers with newhomn babies.

The application of graphic design skills will play a central rode in this project, with an emphasis
on typography, informative content, and a systematic design process. The typographic
guidebook will serve as a visual and educational tool to aid mothers in navigating the challenges
associated with PID.
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WORDS OF LOVE ON
POSTPARTUM DEPRESSION

Interview Questions for Doctors

I made trips to the Gill OBGYN office in Lodi,
Ca and spoke with Doctor Karen Sawyer MD. She
shared this information with her office colleges;
however I never heard a response back. I think
Spoke with Dr. Singha in Fresno, Ca and she then
referred me to Dr. Maya who responded to these
questions. Her response was crucial and very help-
ful in my creating the material I needed to create

my journal pages.
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Halle,

My name is Kristy Karan. | am a studant from the University of the Pacific studying
Graphic Dasign. | am working on a project called, *Do Good Design for Good " | have
chosen to address the topic of Postparum Depression (also called PPD). | would like to
understand how | can creale a pogiive impact for molhvers who are sulfening with
Postpartum daprassion

My undarsianding of PPD is that it is a medical condition that many woman gel after
having a baby. It's strong feelings of sadness, anxiety (worry) and tiredness that kast for
a long time after giving birth. These feelings can make it hard for 8 new maother 10 take
care of themself and their baby. PPD can happen any time after childbirth, It often starts
within 1 to 3 weeks of having a baby and can last up to 12 months.

I would like to ask you, 85 an exper in this particular area, a few questions to help me
undersiand the best design approach to take and iry o make a differanca; with your
help | can discover the Dest direction to follow, Some possible ideas 10 address this
issue are social media campaigns or infographics.

Thark you for your ime. Pleasa halp anseer the following questions,

Intenview Questions:

1} Would you feel it is impartont b educate not fust the mother who is experiencing PPO or
the entire fomily? if so, what information wouwld be the male podnt fo help ger ocross fo
the fomily to understand whol the mother is experiencing.

21 Do you feel the message of understanding PPD comes through better with visuals or
something thar hos @ mare emational comnection? For example receiing o beanle from
tha hospital verses receiving o parmphiel with infarmation

3 What are some things you offer your clients to help ovold PPD from occurring?

Kristy Karan | S16-375-8852 | k_warant@u pacificedu
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WORDS OF LOVE ON
POSTPARTUM DEPRESSION

Interview Questions for Families

These questions I asked families and friend of my
own to fill this out. This way I can get a first hand
understanding of the issues and concerns that
families may have in direct contact to someone who
may be pregnant. Understanding how to promote
mental health and awareness starts at home because
this 1s where the mother and baby spend most of

their time.
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Hallo,

My name is Kristy Karan. | am a student from tha University of tha Pacific studying
Graphic Design. | am working on & project called, “Do Geod Design for Good.” | have
chosan to address ihe lopec of Postparium Depression (also called PPD). | myseff
suffered from PPD with my second child and this is what imeresied me in doimg my
project on this topic As a designer. | would like 1o understand how | can create a positive
impact for mothers who are suffering with Postpartum depression

My wnderstanding of PPD is that it is a medical condition that many women get after
hawving & baby. It's strong feelings of sadness, anxiety (worry) and tiredness that kast for
a long time aftes giving birth, These feelings can make it hard for a new malher 1o take
care of themself and their baby. PPD can happen any time after childbirth. It often stans
withir 1 10 3 weeks of having @ baby and can kst up 1 12 months,

I'would like to ask you, as a family member, a few questions io halp me understand how
farnilies can help when mothers are sufferng from PPD; with your halp | can discover
the bast direction to provide family members with understanding what o do in this
situation

Thank you for your tima. Plaase halp answar the following guastions.

Inrervew Quesiions:

1) What do you currently know about PPD
2 Do you know aryone who wenl through it and what was your experience? What aid you
witiness

3 Have you ever hod an spisode of depression

Kristy Karan | 916-375-6852 | k_karaniu pacific edu
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WORDS OF LOVE ON

POSTPARTUM DEPRESSION
Story Telling—Mind Mapping

Yellow—Associated feeling of anxiety

Blue—Associated feeling of feeling like you have the

blues (sadness)

Green—Associated with growth and renewal,

promoting optimism, hopefulness, and balance.

Pink—Associated with love, nurture and
compassion. It evokes feelings of comfort, warmth

and hope.
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WORDS OF LOVE ON

POSTPARTUM DEPRESSION

Full Presentaion
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UNIVERSITY OF THE PACIFIC

Do Good For

Good Design

Woaords of Love on Postpartum Depression
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Tha intention is to
address
proventative
measures on PPD

with a design
campaign

Deesign con be used
during prenatal Doctor
wigits to holp Mitigate rigk
tactors associated with

250 halrggel scsisted aih D

Professor Bret Debor

Objective

= Abstract

* Facts on PPD

* Branding

= Story Telling

* Characters of the book
+ Deliverables

* References

s QA

Facts on Postpartum Depression (PPD)

What is PFD Symptoms How Does It Oceur
-Sanous Maental Health Problem ~deprassed mood -Happans during a major fe change
Fourd in women after giving birth - loss of interest ~-Chemical imbalance in the body
-Prolonged pariods of emotional -changes in sleep pattems -increased responsibilities in the
disturbance -change in appetite care of a new boarn

-feulings of worthlassnass
-nability 10 concentrate
-suicidal ideation.
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WORDS OF LOVE ON
POSTPARTUM DEPRESSION

Full Presentaion Continued
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WORDS OF LOVE ON
POSTPARTUM DEPRESSION

Full Presentaion Continued

Informational
Book

Still Nead 1o Complate
= Cowar page
= Back page
= Add tacts
= Facts

Wall Mural

= This ldéa carme froem Dr. Maya
during our interview

= Concepts from the book and
branding

= Wall decals

= Characters are crisated n layers
to help create decals

= Why Green?

KRISTY KARAN | SENIOR PORTFOLIO

Stickers @

O

y WV

)
®

How will they be used?
= Informationsl Guide Book
= Shareable Stickers

SO

References

* Funding

* Postpartum Argund The World
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CLOUDY SKY TRAVELS
Identity Package

Establishing a brand identity 1s crucial for

a small business start-up like Cloudy Sky
Travels which specializes i hot air balloon
rides for families and couples. The company
alms to create a strong and recognizable
mmage that conveys excitement and adventure
to its customers. By developing a unique
logo, color scheme, and website, Cloudy

Sky Travels can stand out in the competitive
market and attract potential customers to

create memorable memories for a life time.

25
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Target Audience

Understanding your target audience is key when
developing a brand identity. Our audience is from
ages 1-100, from Families to Couples. Everyone can
enjoy a hot air balloon ride.
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Color Theme

Brand identity color scheme plays a crucial role in how

a company is recognized. Cool Blues to represent the
sky and warm yellows to bring in the warms of good
memories and fun times.

27



KRISTY KARAN | SENIOR PORTFOLIO

Symbols

Characters were drawn that tell the story of the bond
of a mother and a child. Mother is purposely different
colors to portray her moods through pregnancy. Baby
elephant and the remaining animals are purposely
neutral colors. to show that they are remaining in a
constant state of mind through the process.
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CLOUDY SKY TRAVELS
Identifty Package

Business Card Front Side Business Card Back Side

Front of the card you can find the contact information Back side of the card hold the logo for the company

Website 1/4 Sheet Flier & Envelope
In the website you can find all information needed to book your hot air These can be used as reminders for your up coming appointment with booking details.

balloon ride, make payment, testimonials, videos of what to expect, ect. If this 1s a gift to a special someone, these can be used as a certificate. 29
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CLOUDY SKY TRAVELS
Identifty Package

Post Card Post Card
This is front view of the post card. You can see the graphic elements that Back side of the post card is where the clients can write and post via
were created for Cloudy Sky Travels to represent the companies vision. postal mail.

Business Letter Head
Letter head hold all information on the left side of the letter so that you

can type the required information on the left side.
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